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Consumer Behavior on Selecting Cosmetic Surgery Service under Doctor Care
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Abstract

This study had two major purposes : (1) to determine consumer behavior on selecting cosmetic surgery under
doctor care; and (2) to determine marketing mixed factors influencing consumer on selecting cosmetic surgery under
doctor care. This was a quantitative research using questionnaire as a tool to collect data concerning consumer
behavior patterns. The data were analyzed both descriptive and inferential statistics, namely percentage, mean,
standard deviation, Chi-square, and regression analysis were reported.

The results of the study showed that most of respondents were female students, aged 21-30 years old, were
single, were bachelor degree holders, and earned a monthly income of 10,001-20,000 baht. The average overall
picture of the opinions of consumer behavior on selecting cosmetic surgery under doctor care revealed that the
reasons for having cosmetic surgery were the look, referred by friends, had surgery once a year, and selected surgery
service by the quality of the clinic. The overall picture of the opinions on marketing mixed factors which influenced
consumer on selecting cosmetic surgery under doctor care at a high level consisted of products, prices, and places.
The different personal behavior patterns affected consumer on selecting cosmetic surgery under doctor care were
at statistical significant 0.05. The marketing mixed factors consisted of comparable prices, safety location of the
clinic, and promotion prices correlated with consumer behavior on selecting cosmetic surgery under doctor care

were at statistically significant at 0.05 level.
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