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Consumer Decision on Purchasing Toyota Automobile in Bangkok
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Abstract

The purpose of this study was to determine Consumer decision and marketing mix factors on purchasing
Toyota Automobile in Bangkok by using questionnaire as a tool. Statistic application for data analysis was
percentage, mean, t-test, one way Anova, and Regression.

Research Findings indicated that most of respondents were males, age between 21-30 years, received
bachelor degree, average monthly income 10,000-20,000 baht, married status, and work for private organization.
The average picture of the opinions on marketing mix was in high level such as products, distribution channel,
and marketing promotion. The average picture of the opinions on marketing mix was in medium level such as
prices. The decision process factors of purchasing Toyota Automobile consisted of problems found, internal
searching, outside searching, assessment of choices, and buying decision process with average picture of the
opinion was in high level. The personal different such as gender and level of education affected consumer
decision on purchasing Toyota Automobile in Bangkok. Factors of marketing mix such as products, modemn
accessories options, low cost of fuel consumption, distribution channel of show room, service department, and

competent sale personnel correlated to Consumer decision on purchasing Toyota Automobile in Bangkok.

Keyword: decision to buy Toyota automobile in Bangkok
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