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Communications Images : Sustainable expansion of forienge tourism market
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Abstract

Tourism is one of the main industries that generates income into Thailand in last 10 years. The growth of the
tourism industry help other related businesses grow, help develop the economy and society of the country. Aside
from fierce competition in the tourist market, Covid-19 disease that occurs severely affecting the tourism business
sresulting in adjustment of tourism promotion strategies such as finding new markets .Important information
that must be used in planning to expand the tourism market is the image of Thailand from foreign tourists. The

development of good communication plans will lead to sustainable customer retention in the future.
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